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Science shows th
places where peop
(individuals and

groups) are\{nore apt toyg
think creatively:



Feature the color
green.



Use colors that are less saturated and relatively
light.
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Supply warmer, |’L
slightly dimmer light.







Are biophilicly = =
designed. R *




Showcase a f= /

space green leé
plants.




Bring nature vie
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center.



Build in art (
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Ventilate fror
right direction
user’s face, no’
tested).
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Cut out the
distractions: audio,
visual, and otherwise.
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perches all

height (which
standing), )
chairs that recline (not
tested).



Allow privacy anc
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Provide optio
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Are appropriaf_
spacious (
tested).
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Give outdoor access
(not tested).
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Provide alternative
spaces (hot tested).




Support mente ;

refreshment.




Are awesome i
some way (via

)
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Study protocol.:

1. Creativity test
completed.

2. Information collected on
participant location.




Need for clever ques
related to:
- Visual complexity

- Relative number of ¢
and straight lines




- Natural lighting
- Nature sounds

- Surface colors
- Comfortable control
- Tall-ish ceilings




Unexpected Results
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For more informatic
Sally Augustin, PhD
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	Science shows that the places where people (individuals and groups) are more apt to think creatively:
	Feature the color green.�
	Use colors that are less saturated and relatively light.�
	Are not cluttered.
	Slide Number 7
	Are suffused with natural light.
	Supply warmer, slightly dimmer light.�
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